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RAN-2408000604010001
S.Y.B.Com. (NCF-NEP) (Sem. IV) Examination October - 2025

Business Administration - Major$

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

(2) S>dZu bpSy>“p A„L$ âñ“p NyZ v$ip®h¡ R>¡.
(3) Figures to the right indicate full marks of the question.>

Seat No.:

Student’s Signature

â-1.  V|„$L$dp„ S>hpb Ap‘p¡ (L$p¡B ‘Z ‘p„Q) 10
 1) dp¡X$“® dpL£$qV„$N“p¡ A’® Ap‘p¡.
 2) bÅfq¾$ep ‘ep®hfZ“p Ap„sqfL$ ‘qfbmp¡ S>Zphp¡.
 3) bÅf rhcpS>““p¡ A’® Ap‘p¡.
 4) bÅf rhcpS>“dp„ he L¡$hu fus¡ Akf ‘lp¡QpX¡$ R>¡?
 5) rb“ “apL$pfL$ dpL£$qV„$N A¡V$g¡ iy„?
 6) bÅf k„ip¡^““p¡ A’® Ap‘p¡.
 7) rb“ “apL$pfL$ dpL£$V$]Ndp„ b°pÞX$rbëX$]N L¡$hu fus¡ ’pe R>¡?

â-2.  bÅf“p âL$pfp¡ S>Zphu L$p¡B ‘Z b¡ bÅf rhNs¡ QQp¡¡®. 14
A’hp

 A) Ål¡fps A“¡ ârkqÙ hÃQ¡“p¡ saphs õ‘ô$ L$fp¡. 7
 b) bÅf rhcpS>““p apev$pAp¡ QQp£. 7

â-3.  qL„$ds “urs“p¡ A’® Ap‘u Sy>v$u Sy>v$u qL„$ds “ursAp¡ rhNs¡ QQp£. 14
A’hp

 A) Ap¡“ gpB“ fuV¡$g dpL£$V$]N“p gpcp¡ rhNs¡ S>Zphp¡. 7
 b) ""rb“ “apL$pfL$ k„õ’p dpV¡$ bÅfq¾$ep“p d|md|s rkÙp„sp¡“p¡ D‘ep¡N'' QQp¡£. 7

â-4. A) V|„$L$“p¢^ gMp¡ (Nd¡ s¡ A¡L$) 6
 1. bÅf k„ip¡^““u âq¾$ep. 
 2. bÅfq¾$ep A„Ly$i“y„ dlÐh 
â-4. b) L¡$k õV$X$u 6
         kyfs“u rhS>e rg. L„$‘“u“p k„QpgL$p¡ R>¡ëgp 10 hj®’u rbõL$uV$“y„ DÐ‘pv$“ A“¡ h¡QpZ 

L$f¡ R>¡. L„$‘“u ‘pk¡ rhipm S>du“ R>¡ A“¡ 10 hj® ’u ‘p¡sp“p àgpÞV$ e„Óp¡ R>¡. L$d®QpfuAp¡ A“¡ 
V¡$L$r“rie“p¡ ‘yfsp âdpZdp„ R>¡. k„QpgL$p¡ r“ed dy¿e h¡s“, bp¡“k s’p cÕ’pAp¡ QyL$h¡ R>¡. 
L$d®QpfuAp¡ A“¡ k„QpgL$p¡ kyd¡mcfu fus¡ L$pd L$f¡ R>¡.
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         bÅfdp„ lfuapB“y„ âdpZ h^hp R>sp„ ‘¡v$pi“u ep¡Áe NyZhÑp, ìepS>bu qL„$ds A“¡ 
kdekf dpg ‘|fp¡ ‘pX$hp“p L$pfZ¡ L„$‘“u ep¡Áe fus¡ V$L$u iL$u R>¡. L„$‘“u “pZpL$ue fus¡ kÝ^f R>¡ 
‘f„sy L„$‘“u“p rhsfL$p¡ lh¡ AÞe lfua L„$‘“u“u rbõL$uV$ ‘Z h¡Qu füp R>¡. rhsfL$p¡ lfuapB“p 
L$pfZ¡ h^y L$dui“ dp„Nu füp R>¡.

  âñ : L„$‘“uA¡ h¡QpZ h^pfhp A“¡ Åmhhp L$B ìe|lfQ“p A‘“phhu Å¡BA¡? ip dpV¡$?

ENGLISH VERSION

Q-1.  Answer in Brief: (Any Five)  (10)
 1. Give the meaning of modern Marketing.
 2. State the internal factors of Marketing environment.
 3. Give the meaning of Market segmentation.
 4. How does age affect in Market segmentation?
	 5.	 What	is	Non-Profit	Marketing?
 6. Give the meaning of Market Research.
	 7.	 How	brand	building	takes	place	in	Non-Profit	Marketing?

Q.2.  State the types of Markets and explain any two Markets in detail.  (14)
OR

Q.2. (a) Give the difference between Advertisement and Publicity.  (7)
Q.2. (b)	 Discuss	the	benefits	of	Market	segmentation.		 (7)

Q.3.  Give the meaning of Pricing policy and discuss in detail various types of (14) 
pricing policy. 

OR
Q.3. (a)	 State	in	detail	the	benefits	of	Online	Retail	marketing.		 (7)
Q.3. (b)	 Discuss	"Application	of	Fundamentals	of	Marketing	for	Non-Profit	Organization".	(7)

Q.4. (a) Write Short Note (Any One)  (6)
 1. Process of Market Research.
 2. Importance of Marketing control.

Q.4. (b) Case Study  (6)
          Managers of the Vijay Ltd. Company of Surat is manufacturing and selling 

biscuits since last 10 years. The company owns vast land and has its own plant 
machinery for 10 years. There are adequate number of personnel and technicians 
available. Managers pay wages, bonuses and allowances as per rules. Employees 
and managers work harmoniously.

           Due to right quality of products, reasonable price and timely supply of 
goods, the company survived even in the increasing competition. The company 
is	 financially	 sound	 but	 the	 distributors	 of	 the	 company	 are	 now	 selling	 the	
biscuits of other rival companies as well. The distributors are demanding high 
commission due to competition.

  Question - What strategy should the company adopt for increase and maintain the 
sales? Why?


