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ENGLISH VERSION

Answer in Brief: (Any Five) (10)
Give the meaning of modern Marketing.

State the internal factors of Marketing environment.

Give the meaning of Market segmentation.

How does age affect in Market segmentation?

What is Non-Profit Marketing?

Give the meaning of Market Research.

How brand building takes place in Non-Profit Marketing?

State the types of Markets and explain any two Markets in detail. (14)
OR
Give the difference between Advertisement and Publicity. 7
Discuss the benefits of Market segmentation. 7
Give the meaning of Pricing policy and discuss in detail various types of (14)
pricing policy.
OR
State in detail the benefits of Online Retail marketing. @)

Discuss "Application of Fundamentals of Marketing for Non-Profit Organization". (7)

Write Short Note (Any One) (6)
Process of Market Research.
Importance of Marketing control.

Case Study (6)
Managers of the Vijay Ltd. Company of Surat is manufacturing and selling

biscuits since last 10 years. The company owns vast land and has its own plant

machinery for 10 years. There are adequate number of personnel and technicians

available. Managers pay wages, bonuses and allowances as per rules. Employees

and managers work harmoniously.

Due to right quality of products, reasonable price and timely supply of
goods, the company survived even in the increasing competition. The company
is financially sound but the distributors of the company are now selling the
biscuits of other rival companies as well. The distributors are demanding high
commission due to competition.

Question - What strategy should the company adopt for increase and maintain the
sales? Why?
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